
INSIDE THIS ISSUE 

Millennials ...............................2 

Birthday ...................................2 

Anniversary ..............................2 

Calendar ...................................3 

Farmers Market .......................6 

 

PRESIDENT’S MESSAGE 

Rotary is a service organization. It exists to serve others and thereby make our 

community, nation and world a better place. The Rotary motto is “Service above 

Self”. Or said differently, What we do is more important than who we are. Or, as 

was stated at our meeting a couple of weeks ago, Service is above Self when 

there is a sacrifice involved. 

The good work (service) we do as individuals joined together into a club is the result 

of members personally sacrificing in order to achieve a common goal. Each gives as 

they are able. For some monetary donations. For some choosing to join in a Rotary 

activity rather than some other event that would also give them enjoyment. For some 

taking on a position of responsibility to Rotary and the club. 

This years theme is “Rotary – Making a Difference”. Both individually and together 

we can make a difference simply by choosing to serve others instead of ourselves. 

This doesn't mean we have to give every minute or all we have. If, as we are able, 

we each give a little it adds up to a lot of good at whatever our goal is. 

Many of our projects require money in order to achieve the desired result. To earn 

the money the club holds a few fund raisers each year. Two of the major ones are 

the Plymouth Flea Market each May and the Plymouth Farmers Market during Au-

gust and September. For the past couple of years the Farmers Market has been our 

largest fund raiser. 

But, pulling off a successful fund raiser requires labor. In the case of the Farmers 

Market the labor is involved in setting up the park (about an hour for 4 or 5 people), 

selling beer and wine in the gazebo (3 hours for 4 people) and tearing down and put-

ting everything away afterward (under an hour for 4 or so). Lately most of this has 

been done by just a few of our members,  doing setup, serving and tearing down 

week after week. 

Our club has over 40 members. If each of us would commit to helping just 1 time 

each month, we would have plenty of help every week. Yes, this service requires a 

little sacrifice of time (an hour or so) to support one of the most important activities of 

our club. Are you ready to Make a Difference? You can do it by contacting Catherine 

Scanlon and scheduling in a little time in September to help. 

Together we can Make a Difference in our community. 

Yours in Rotary, 

Carl 
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WHAT MILLENNIALS LOVE ABOUT ROTARY 

By Kim Lisagor  

If there is one absolute truth about millennials, it is this: Anyone 
who says there is an absolute truth about millennials risks being 
subjected to their` collective eye roll. 

Millennials are individuals, and fiercely so. According to the Pew 
Research Center, most of them don’t even like being called 
“millennials,” let alone hearing generalizations about their shared 
attitudes and behaviors. 

Case in point: Christa Papavasiliou, 31, recoils at the notion that 
older folks see her generation as a bunch of selfie-snapping 
smartphone addicts. “I’m the complete opposite,” says Papavasil-
iou, who was a Boston Rotaract club president and district Rotaract 
representative before joining a Rotary club, the E-Club of New Eng-
land, last year. “How would they like it if I stereotyped them?” 

It’s a fair question. And yet, it seems we can’t help  
ourselves. 

The U.S. Census Bureau defines millennials as Americans born be-
tween 1982 and 2000, which puts their overall  
numbers around 83.1 million. That means there are more of them 
than any other age group – including baby boomers, who totaled 
78.8 million at their peak and now number 75.4 million. As millen-
nials become the dominant demographic in our communities, the 
rest of us strive to better understand them in order to improve our 
relationships in the workplace and beyond. 

For Rotary, the millennial era could mean an influx of young, ener-
getic members. The percentage of Rotarians under 40 has re-
mained fairly steady at about 10 percent in recent years, but this 
could be the generation that bucks the trend. 

The Pew Research Center has found that millennials do tend to 
share certain traits. A 2014 report characterized them as 
“unattached to organized politics and religion, linked by social me-
dia, burdened by debt, distrustful of people, in no rush to marry – 
and optimistic about the future.” Millennials are also the most eth-

“My older Rotarian friends & mentors  
never fail to help me put things in perspective” 
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SEPTEMBER 

49er RV Park 

          Speaker: Dr. Loie Sauer ....... 5 

49er RV Park 

          Speaker: Jack Gorman ........ 12 

          Amador Vintners Association 

          Board Meeting ..................... 12 

49er RV Park 

          Speaker: Doug McDonald ... 19 

          District Governor 

Evening Mixer 

          John & Marianne Rittenhouse

 ....................................................... 26 

 

OCTOBER 

49er RV Park 

          Speaker: Jeanne Deaver ...... 3 

49 RV Park 

          Speaker :  TBD ..................... 10 

          Board Meeting ..................... 10 

Evening Mixer 

          Amador Flower Farm .......... 17 

49er RV Park 

          Speaker: Robin Peters  

          Knights Foundry .................. 24 

49er RV Park 

          Blue Moon Dinner Meeting 

          Speaker:  TBD 

           .............................................. 31 

 

 

 

  

FARMERS MARKET SCHEDULE 

SEPTEMBER 

4:00PM ......................................... 7 

4:00PM ......................................... 14 

4:00PM ......................................... 21 

4:00PM ......................................... 28 

 

 

 

FOR MORE INFORMATION PLEASE VISIT 
THE WEBSITE—CLICK HERE 
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nically diverse age group and the first generation of digital natives. 
And, yes, more than half of them have shared a selfie. 

They also feel compelled to make a difference in their  
communities. The Case Foundation’s 2015 Millennial Impact Re-
search Report found that 84 percent of the millennials  
surveyed had made a charitable donation the previous year and 
that 70 percent had spent at least an hour volunteering. 

What does that mean for Rotary? Papavasiliou may be  
reluctant to speak for her generation, but she nevertheless repre-
sents their drive to make an impact. 

In college, she was drawn to Rotaract because of the service oppor-
tunities. The desire to serve is what carried her to  
International Rotary Youth Leadership Awards and got her 
“completely hooked” on Rotary. It’s what inspired her to  
charter a Rotaract club near her hometown and to join the Boston 
club when she moved. “There’s a real beauty to the underlying 
message of Service Above Self,” she says. “That’s how I acquire all 
of my friends in a new city. I know there are going to be people in 
Rotary who are like-minded and like-hearted.” 

One such friend is 24-year-old Jermaine Ee, who became the 
youngest member of the Rotary Club of Los Angeles when he 
joined last August. Before joining “LA5,” he was a Rotaract club 
president at the University of Southern California, where he also 
served as district representative. He and Papavasiliou met at a Ro-
tary event. 

“The truth is, Rotary has everything millennials want,” Ee says. 
Among other things, it offers an opportunity to unplug every once 
in a while and connect with people who share their values, if not 
their age demographic, he says. 

As a young professional who is surrounded by tech  
entrepreneurs, Ee is drawn to Rotary’s in-person interactions and 
“old school” traditions. “People talk about the Friday lunches that 
take time out of my schedule,” he says. “I love them. Among my 
peers, there is a lack of this formality.” 

He also appreciates the opportunity to develop relationships with 
people who have more life experience than he does. “My older Ro-
tarian friends and mentors never fail to help me put things in per-
spective,” he says. And their mentorship isn’t just about business; 

http://pfrotary.org
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“Millennials are looking for a place to give back to  
their community, but they need to feel like they  

are getting value as well” 

  

they have helped him navigate some of adulthood’s subtler skills: 
“drinking Scotch, planning a day at the racetrack, understanding how 
to place people on a seating chart.” 

In return, Ee likes to coach older Rotarians in mysteries such as how 
to use social media. As co-founder of a digital marketing agency, Ee 
bridges the generation gap at work every day. “I sell Snapchat to 60-
year-old executives,” he says. “It doesn’t get more resistant than 
that.” 

He often tells his older clients that they are more skilled at  
social media than they think. “You know how to care about some-
one; you remember what they like to eat; you remember that their 

 

wheelchair rolled up to the 
moving walls and pressed 
a button. The walls opened 
and the man rolled be-
tween them into a small 
room. The walls closed and 
the girl and her mother 
watched the small numbers 
above the walls light up 
sequentially. They contin-
ued to watch until the last 
number was reached, and 
they watched some more 
as the numbers began to 
light in reverse order. The 
walls opened up again and 
a hunky young man 
stepped out. 

The mother, not taking her 

eyes off the young man, 

said quietly to her daugh-

ter, “Go get your father.” 
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An Amish girl and her 
mother were visiting a 
mall. They were amazed by 
almost everything they saw, 
but especially by two shiny, 
silver walls that could move 
apart and back together 
again. 

The girl asked, “What is 
this, mother?” The mother, 
never having seen an ele-
vator responded, “I have 
never seen anything like 
this in my life. I don’t know 
what it is.” 

While the girl and her moth-
er watched with amaze-
ment, an old man in a  

daughter had a ballet competition,” he reminds them. “You care about things. 
You just don’t know how to do it on a platform.” 

In contrast, he says, many younger people “know how to use the tools, but 
they don’t know how to do the relationship building.” 

Ee considers it his responsibility as a young Rotarian to help facilitate intergen-
erational conversations. His first pointer: It’s not about your membership num-
bers. “We invest a lot in intent,” he says of his peers. “So when a 60-something 
Rotarian talks to a 21-year-old, if that person’s intent is to just get another line 
on the roster, that intent is seen really quickly.” 

He suggests that clubs seek out ways to encourage dialogue. “Millennials are 
curious,” he says, “and Rotarians in general have a lot of interesting stories.” It 
seems like a natural fit, but younger members can feel intimidated by the older 
adults in the room, and longtime members can get so comfortable in their so-
cial routines that they forget to mingle. 

While Rotary may be a great ideological fit for millennials, it can present logisti-
cal challenges for young people who aren’t settled enough in their professional 
and personal lives to commit to regular meeting attendance. 

That’s the problem that the founders of the E-Club of Silicon Valley set out to 
solve when they established their club last year. “It was very much a conversa-



MILLENNIALS—CONTINUED FROM PAGE 4 

5 

Rotary Firsts 

 

First Rotary club meet-

ing held in Chicago, IL  

February 23, 1905 

First regular luncheon 

meetings held in Oak-

land, CA (chartered 1909) 

First convention held in 

Chicago in 1910 

First Rotary club out-

side the U.S., chartered 

in Winnipeg, Manitoba, 

Canada in 1910 

First Rotary club  

outside North America, 

chartered in Dublin, Ire-

land 1911 

First Rotary club in 

South America, char-

tered 1918 in Montevideo, 

Uruguay 

First Rotary club in 

Asia, chartered 1919 in 

Manila, Philippines  

First Rotary club in  

Africa, chartered 1921 in 

Johannesburg, S. Africa 

First Rotary club in  

Australia, chartered 1921 

in Melbourne 

First Rotary club in 

Northern California, 

chartered 1923 in Eureka 

 

  

tion of how we can get people into Rotary who want to be a part of Rotary 
but always come up with the response of, ‘I don’t have the time,’” says 25-
year-old charter member Yvonne Kwan. “These are people who want to do 
good. They want to help out. They want to give back to the community, but 
they just can’t make it out to the meetings every single week at a certain 
time.” 

Kwan’s club posts its meetings online for members to “attend” at any time 
during the week. The club also hosts regular social gatherings – potlucks, 
happy hours, and, most recently, a hike in a natural area north of San Fran-
cisco. “We went out into nature, and we took a few hours and hiked up to 
Point Reyes,” she says. “It was beautiful.” 

When members go online for meetings, they find engaging content, Kwan 
says. “We’ve made our meetings very visual-heavy with videos, pictures, a 
font that’s easy to read.” 

In addition to the standard Rotary business items, the e-club meetings fea-
ture videos of speakers from all over the world and a weekly “tech tidbit or 
life hack” that members may find useful or entertaining. Kwan recently 
posted a tip about a discovery she made when she  
temporarily lost her Internet connection: The Chrome browser has a game 
hidden in its connection error page. “It was the highlight of my day for that 
very treacherous time when I had no Internet,” she jokes. So she made a 
short video about it and shared it with the club. 

Another difference between Kwan’s club and others: “We don’t have big 
service projects that we do as a club because we’re dispersed throughout 
the world,” she says. Instead, members are encouraged to partner with oth-
er Rotary clubs or nonprofit organizations, find their own opportunities, and 
report them to the club as service. “You can do your own service in your 
own time,” Kwan says. “It gives people more power to adjust their own 
schedules.” 

Though the e-club’s meetings are online, Kwan considers the  
in-person interactions to be just as important. She usually invites  
potential members to a social event before they ever see an online 
meeting. “It draws them in and it piques their interest, and you get to know 
them a little bit more,” she says. “I think that’s really valuable. Millennials 
are looking for a place to give back to their community, but they need to 
feel like they are getting value as well.” 

Ee, of the Los Angeles club, agrees.  “It doesn’t matter how bad my week 
was.  I always end it with Rotary, and I always leave with a little more good 
faith in humanity,” he says.  “I’m really excited for the next 20 years—to see 
where Rotary’s going to go.” 



Morning Meetings 
Breakfast 

Tuesdays 

7:15a.m. 

Far Horizons 49er RV Village 

18265 State Highway 49 

Plymouth, CA 

 

Evening Mixer 
Potluck 

3rd Tuesday 

6:00p.m. 

Location Varies 

Please check the website  

 

Blue Moon Meeting 
Dinner 

Quarterly 

5th Tuesday 

6:00p.m. 

Far Horizons 49er RV Village 

18263 State Highway 49 

Plymouth, CA 

Rotar y  C l ub  o f  P l ymouth - Footh i l l s  
P. O. Box 56     |     Plymouth, CA 95669 

Carl McDanel 

President 

We’re on the web 

www.pfrotory.org 

$50 Annually 

NEWSLETTER & WEBSITE 

ADVERTISING 
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September Schedule 

Every Thursday 

 

Music 

Food 

Fellowship 

 

 

 

Come help set up or tear down 

 

 

https://www.facebook.com/pages/Plymouth-Foothills-Rotary/119652204713070
http://pfrotary.org/

